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Education Information

Doctorate, Hacettepe University, Sosyal Bilimler Enstitiisii, isletme (Dr), Turkey 2007 - 2014
Postgraduate, Hacettepe University, Sosyal Bilimler Enstitiisii, Pazarlama (Yl) (Tezli), Turkey 2003 - 2007
Undergraduate, Hacettepe University, iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii, Turkey 1999 - 2003

Dissertations

Doctorate, Karar verme siirecinde tiiketici karmasasi (Kaosu): Olcek gelistirme, Hacettepe University, Sosyal Bilimler
Enstitiisii, isletme (Dr), 2014

Postgraduate, Alisveris merkezi imajinin magaza imajina etkisi lizerine bir uygulama, Hacettepe University, Sosyal
Bilimler Enstitiisii, Pazarlama (Y1) (Tezli), 2007

Research Areas

Marketing

Academic Titles / Tasks

Assistant Professor, Ankara Haci Bayram Veli University, Faculty Of Economics And Administrative Sciences, Department
Of International Trade, 2019 - Continues

Research Assistant, Ankara Haci Bayram Veli University, Faculty Of Economics And Administrative Sciences, Department
Of International Trade, 2018 - 2019

Research Assistant, Gazi University, Iktisadi Ve Idari Bilimler Fakiiltesi, 2013 - 2018

Research Assistant, Gazi University, Ticaret Ve Turizm Egitim Fakiiltesi, isletme Egitimi B6liimii, 2006 - 2013

Academic and Administrative Experience

Ankara Haci Bayram Veli University, 2019 - Continues

Courses



Kiiresel Tedarik Zinciri ve Lojistik Yonetimi, Undergraduate, 2021 - 2022, 2020 - 2021

Hizmet Pazarlamasi, Undergraduate, 2021 - 2022

Lojistik Yonetimi, Undergraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018
Uluslararasi Tiiketici Davranislari ve Arastirmalari, Postgraduate, 2021 - 2022

Aragtirma Teknikleri ve Yayin Etigi, Postgraduate, 2021 - 2022

Pazarlamaya Giris, Undergraduate, 2021 - 2022

Davranis Bilimleri, Undergraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018
Uluslararasi Pazarlama Stratejileri, Postgraduate, 2021 - 2022, 2020 - 2021

Pazarlama Arastirmasi, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018
Marketing Strategies, Undergraduate, 2018 - 2019

Marketing Management, Undergraduate, 2018 - 2019

Introduction to Marketing, Undergraduate, 2018 - 2019

Pazarlama Stratejileri, Undergraduate, 2018 - 2019

Tiiketici Davranislari, Undergraduate, 2017 - 2018

Advising Theses

Ermeg A, The effect of shopping intention to participate in an online shopping festival on shopping well-being on the
antecedent of shopping motivations, Postgraduate, NN KARABAYIR(Student), 2023

Published journal articles indexed by SCI, SSCI, and AHCI

I. An investigation on the relationship between slowness level of Cittaslow perceived by tourists,
voluntary simplicity lifestyle and environmental sensitivity: the case of Cittaslow Seferihisar
Ors H., Ermeg A,, Catli 0., Cagay A.

Current Issues in Tourism, vol.25, no.8, pp.1242-1257, 2022 (SSCI)

Articles Published in Other Journals

I. How Effective Are Social Media Influencers' Recommendations? The Effect of Message Source on
Purchasing Intention and e-Word of Mouth (WOM) from a Para-Social Interaction Perspective
ERMEC A.

Isletme Arastirmalar1 Dergisi, vol.14, no.1, pp.1077-1095, 2022 (Peer-Reviewed Journal)

II. Tiketici Sinisizmi Olgegi'nin Tirkce’ye Uyarlanmasi: Givenilirlik ve Gegerlilik Arastirmasi

BOZOKLU (. P, ERMEC A.
Ankara Haci Bayram Veli Universitesi iktisadi ve Idari Bilimler FakiiltesiDergisi (Online), vol.22, no.2, pp.440-459,
2020 (Peer-Reviewed Journal)
III. Survey to Determine Perceptions and Practices in Contact Lens Use and Identify Key Features of
Safe Use Education
Sengor T., ALKIBAY S,, Sertoglu A., Kurna S. A.
TURK OFTALMOLOJI DERGISI-TURKISH JOURNAL OF OPHTHALMOLOGY, vol.48, no.6, pp.288-294, 2018 (ESCI)
IV. Diisiik Maliyetli ve Tam Hizmet Sunan Havayollar1 Miisterilerinin Hizmet Kalitesi Beklentilerinin
Karsilastirilmasi - The Comparison of Service Quality Expectations of Low Cost Carriers and Full
Service Carriers Customers
MUTLU S., ERMEG SERTOGLU A.
isletme Arastirmalar1 Dergisi, vol.10, no.1, pp.528-550, 2018 (Peer-Reviewed Journal)
V. Comparison of Young Consumers' Brand Equity Perceptions for Traditional and non-Traditional

Brands across Various Product Categories- Farkli Uriin Kategorileri icin Geng Tiiketicilerin



VI

VIL

VIIL

IX.

XL

XIL.

XIIL

XIV.

XV.

XVIL

Geleneksel ve Geleneksel Olmayan Markalara iliskin Marka Degeri Algilamalarinin Karsilasgtirilmasi
CATLI 0., ERMEC SERTOGLU A.,, ORS H.

Pressacademia Journal of Management, Marketing and Logistics, vol.4, no.4, pp.479-492, 2017 (Peer-Reviewed
Journal)

An Empirical Study to Determine the E-Shopping Attitudes and Behaviors of Various Consumers
Groups- Farkh Tiketici Gruplarinin E-Ahgverise iliskin Tutum ve Davranislarini Ortaya Koymaya
Yonelik Ampirik bir Arastirma

ERMEC SERTOGLU A., ORS H., CATLI 0.

Pressacademia Journal of Management, Marketing and Logistics, vol.4, 2017 (Peer-Reviewed Journal)
Uluslararasi Ticaret Béliimii Ogrencilerinin Yabanci Marka isimlerinin Ulke Menseilerine iliskin
Farkindaliklarinin Belirlenmesine Yonelik Bir Arastirma

CATLI 0., ERMEC SERTOGLU A., ACIKEL Z.

Gazi Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, pp.109-131, 2017 (Peer-Reviewed Journal)

Geng Tiiketicilerin Yabanci ve Tiirk Uriinlerine iliskin Tutum ve Tiiketici Etnosentrizm Diizeylerini
Belirlemeye Yonelik Bir Aragtirma

ERMEG SERTOGLU A., CATLI 0.

Gazi Universitesi [ktisadi ve idari Bilimler Fakiiltesi Dergisi, pp.1-23, 2017 (Peer-Reviewed Journal)

Hizmet Kalite Algisinin Miisteri Sikayet Etme Niyeti Uzerindeki Etkisi: Bankacilik Sektériinde Bir
Arastirma - The Effect of Service Quality Perceptions On Consumers Complaint Intentions: A Study in
Banking Sector

KORKMAZ S., YILDIZLI S., ERMEC SERTOGLU A.

Isletme Arastirmalar1 Dergisi, vol.9, no.2, pp.232-257, 2017 (Peer-Reviewed Journal)

A More Comprehensive View of Consumer Confusion: Scale Development

ERMEG SERTOGLU A, KAVAK B.

JOURNAL OF INTERNATIONAL CONSUMER MARKETING, vol.29, no.4, pp.256-276, 2017 (Scopus)

Examining the Probable Three Thesis of The Globalization Effect on Culture by means of The
Consumer's Ethnocentric Tendency Level/ Tiketicinin Etnosentrik Egilim Diuzeyi Araciligiyla
Kiresellesmenin Kiiltire Etkisine iligkin Olas1 U¢ Tezin Sinanmasi

ORS H., CATLI 0., ERMEC SERTOGLU A.

Pressacademia Research Journal of Business Management, vol.4, no.3, 2017 (Peer-Reviewed Journal)
Voluntary Simplicity Values and Lifestyles A Case of Ankara Turkey

ERMEG SERTOGLU A., BOZOKLU C. P., KORKMAZ S.

Pazarlama Teorisi ve Uygulamalari Dergisi, vol.2, no.1, pp.21-50, 2016 (Peer-Reviewed Journal)

The Moderating Effect of Knowledge Transfer on Satisfaction-Performance Relationship

KAVAK B., ERMEC SERTOGLU A., 0ZKAN TEKTAS O.

International Journal of Business and Social Research, vol.6, no.5, pp.49-63, 2016 (Peer-Reviewed Journal)
Examining the Effect of Endorsers Credibility on the Customers Buying Intentions An Empirical
Study in Turkey

ERMEC SERTOGLU A, CATLI 0., KORKMAZ S.

INTERNATIONAL REVIEW OF MANAGEMENT AND MARKETING, vol.4, no.1, pp.66-78, 2014 (Peer-Reviewed
Journal)

Examining the Effect of Endorser Credibility on the Consumers Buying Intentions An Empirical Study
in Turkey

ERMEC SERTOGLU A, CATLI 0., KORKMAZ S.

International Review of Management and Marketing,, vol.4, no.1, pp.66-77, 2014 (Peer-Reviewed Journal)
Geng Tiiketicilerin Siirdiiriilebilir Gida Tiketimi Davranisinin Giiven ve Degerlere Dayanan Planlh
Davranis Teorisi Kapsaminda Tartisilmasi

KORKMAZ S., ERMEC SERTOGLU A.

Hacettepe Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.31, no.1, pp.127-152, 2013 (Peer-Reviewed
Journal)

Universite Sanayi isbirligi Cercevesinde Teknoparklar, Yonetimsel Sorunlar ve Géziim Onerileri



XVIIIL

XIX.

ALKIBAY S., ORHANER E., KORKMAZ S., ERMEC SERTOGLU A.

Atatiirk Universitesi Iktisadi ve Idari Bilimler Dergisi, vol.26, no.2, pp.65-90, 2012 (Peer-Reviewed Journal)
internet Bankaciiginda Banka Degistirme Niyetini Etkileyen Faktorler

OZER L., BOZKURT F. G.,, ERMEG SERTOGLU A.

isletme Arastirmalar1 Dergisi, vol.4, no.4, pp.141-156, 2012 (Peer-Reviewed Journal)
isletmelerin Yenilik¢i Kabiliyetleri ve Thracat Performansina Etkileri

KORKMAZ S., ERMEG A., YUCEDAG ERDING N.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.9, no.2, pp.83-104, 2009 (Peer-Reviewed Journal)
Corporate Visual Identity: A Case in Hospitals

ALKIBAY S, ISIN F. B, ERMEC A.

HEALTH MARKETING QUARTERLY, vol.24, pp.131-149, 2007 (Scopus)

Books & Book Chapters

L

IL

IIL

Saghk Hizmetlerinde Bituncil Kanal Stratejisi ve Miusteri Deneyimi

ERMEC A.

in: Saglhk Yonetiminde Doniisiim ve Giincel Yaklagimlar, Sezer Korkmaz, E. Asuman Atilla, Fatma Mansur, Editor,
Nobel Kitabevi, Ankara, pp.181-222, 2022

Uluslararasi Lider imaji, Ulke imaji ve Satin Alma Niyet Arasindaki iliskinin incelenmesi

ERMEC A.

in: Satin Almada Imajin Etkisi: Lider mi, Ulke mi?, Ors, Hiisniye, Editor, Gazi Kitabevi, Ankara, pp.55-118, 2021
Dijital Cagda Duyusal Pazarlama

ERMEC A.

in: Dijital Déniisiim Ekseninde Isletme Uygulamalari, MUAZZEZ BABACAN, Editor, DETAY YAYINCILIK, Ankara,
pp.225-270, 2019

Refereed Congress / Symposium Publications in Proceedings

L

IL

11

Iv.

VI

Cevrim I¢i Aligveris Festivallerine Katilma Niyetinin Aligsveris Gudileri Oncilhiginde incelenmesi
KARABAYIR N., ERMEC A.

ISARC 6. International Marmara Scientific Research and Innovation Congress, Istanbul, Turkey, 7 - 08 October
2023

The Effect of Health Value on the Prediction of Consumers’ Intentions to Purchase Food
Supplements: The Mediating Role of Perceived Severity and Perceived Benefits

ERMEC A, TEMIZ T. N.

4th International Azerbaijan Congress on Humanities and Social Sciences, Baku, Azerbaijan, 15 - 18 September
2023

Marka Giiveni ve Miisteri Vatandaslik Davranisi Arasindaki iliski: Hizmet Telafisinin Diizenleyici
Etkisi

ERMECG A, UTKUTUG C. P.

25.Pazarlama Kongresi, Ankara, Turkey, 30 June 2021, pp.829-834

Tiiketici Sinisizmi Ol¢eginin Tiirkce’ye Uyarlanmasi: Gegerlilik ve Giivenilirlik Arastirmasi

ERMEC A, BOZOKLU C. P.

”, II. Business and Organization Research Conference, izmir, Turkey, 04 September 2019, pp.302-304
Etkileyici-Takipci Benzerligi ve Satin Alma iliskisi: Parasosyal Etkilesimin Araci ve Cinsiyetin
Diizenleyici Etkisi

ERMEC A, ACIKEL Z.

24. Pazarlama Kongresi, Kusadasi, Turkey, 1 - 04 May 2019, pp.255-262

E-Alisveris Yapan Tiiketicilerin Aligveris Motivasyonlarina Gore Boélimlendirilmesi: Kiimeleme



Analizi
ERMEC A, GATLI 0.
23. Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018, pp.863-870

VII. Universite Ogrencilerinin Kredi Kart1 Kullanimina fliskin Davranis ve Bilgi Diizeylerinin
Belirlenmesine Yonelik Ampirik Bir Arastirma
ERMEG SERTOGLU A.
Asead 3. Uluslararasi Sosyal Bilimler Sempozyumu, Antalya, Turkey, 5 - 07 May 2018, vol.1
VIII. Consumers’ Brand Equity Perceptions of Traditional and non-Traditional Brands- Tuketicilerin
Geleneksel ve Geleneksel Olmayan Markalara Iliskin Marka Degeri Algilar1
CATLI 0., ERMEG SERTOGLU A., ORS H.
Global Business Research Cogress, istanbul, Turkey, 24 - 25 May 2017, pp.590-598
IX. An Empirical Study to Determine the E-Shopping Behaviors of Consumers- Tiketicilerin E-Aligverise
Iliskin Davranislarini Ortaya Koymaya Yonelik Ampirik Bir Aragtirma
ERMEG SERTOGLU A., ORS H., GATLI 0.
Global Business Research Congress, 24 - 25 May 2017
X. The Investigation of the Demographic Factors of the Etnocentric Tendency Levels of Turkish
Consumers in the Context of the Cultural Effects of Globalization- Kiiresellesmenin Kilturel Etkisi
Baglaminda Turk Tuketicilerin Etnosentrik Egilim Dizeylerinin Demografik Faktorler Itibariyle
Incelenmesi
ORS H., GATLI 0., ERMEC SERTOGLU A.
Global Business Research Congress, 24 - 25 May 2017
XI. Geng Tiiketicilerin Yabanci ve Tiirk Uriinlerine iligkin Tutum ve Tiiketici Etnosentrizm Diizeylerini
Belirlemeye Yonelik Bir Arastirma
ERMEG SERTOGLU A., CATLI 0.
Gazi Akademi Geng Sosyal Bilimciler Sempozyumu, Ankara, Turkey, 9 - 10 March 2017, pp.18-19
XII. Uluslararasi Ticaret Béliimii Ogrencilerinin Yabanci Marka isimlerinin Ulke Menseilerineiliskin
Farkindaliklarinin Belirlenmesine Yonelik Bir Arastirma
CATLI 0., ERMEG SERTOGLU A., AGIKEL Z.
Gazi Akademi Geng Sosyal Bilimciler Sempozyumu, Ankara, Turkey, 9 - 10 March 2017, pp.17-18
Metrics

Publication: 36
Citation (WoS): 5
Citation (Scopus): 21
H-Index (WoS): 4
H-Index (Scopus): 3

Awards

Ermeg A, 2022 Uluslararasi Bilimsel Yayimnlar1 Tesvik (UBYT), Tiibitak, January 2023
Ermeg A., 2022 Uluslararasi Yaym Tegvik Odiilii, Ankara Hac1 Bayram Veli Universitesi, January 2023
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