Prof. HUSNIYE ORS

Personal Information

Mobile Phone: +90 507 923 6909
Office Phone: +90 312 216 1546
Fax Phone: +90 0507 923 6909
Email: husniye.ors@hbv.edu.tr

Other Email: ohusniye@gmail.com
Web: https://avesis.hacibayram.edu.tr/husniye.ors
Address: husniye.ors@hbv.edu.tr

International Researcher IDs
ORCID: 0000-0002-8319-3340
Yoksis Researcher ID: 44293

Education Information

Doctorate, Cukurova University, Sosyal Bilimler Enstitiisii, Pazarlama (Dr), Turkey 1997 - 2002
Postgraduate, Hatay Mustafa Kemal University, Sosyal Bilimler Enstitiisii, Isletme (YI) (Tezli), Turkey 1994 - 1996
Undergraduate, Cukurova University, iktisadi Ve Idari Bilimler Fakiiltesi, Iktisat B6liimii, Turkey 1983 - 1988

Dissertations

Doctorate, Kurumsal bankacilik sektériinde hizmet kalitesinin 6l¢iilmesi ve rekabet stratejisi iliskisi, Cukurova University,
Sosyal Bilimler Enstitiisii, Pazarlama (Dr), 2002

Postgraduate, Kiiciik ve Orta Olgekli Rekabet Stratejisi Degiskenleri ve Hatay ili Gida, Icki, Tiitiin Sanayi isletmeleri Uzerine
Bir Aragtirma’, Hatay Mustafa Kemal University, Sosyal Bilimler Enstitiisii, isletme (Y1) (Tezli), 1996

Research Areas

Social Sciences and Humanities

Academic Titles / Tasks

Professor, Ankara Haci Bayram Veli University, Faculty of Economics and Administrative Sciences, Department of
International Trade, 2017 - Continues
Associate Professor, Gazi University, iktisadi Ve Idari Bilimler Fakiiltesi, Uluslararasi Ticaret Béliimii, 2013 - Continues

Associate Professor, Gazi University, iktisadi Ve Idari Bilimler Fakiiltesi, Uluslararasi Ticaret Béliimii, 2013 - Continues

Courses

Pazarlama II, Undergraduate, 2013 - 2014
Hizmet pazarlamasi, Postgraduate, 2013 - 2014, 2012 - 2013, 2011 - 2012
Uretim Yénetimi, Undergraduate, 2013 - 2014, 2012 - 2013, 2011 - 2012, 2010 - 2011, 2008 - 2009, 2007 - 2008, 2006 -
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isletme Yénetimi, Undergraduate, 2013 - 2014

Pazarlama I, Undergraduate, 2013 - 2014

Tiiketici Davranislary, Undergraduate, 2013 - 2014, 2012 - 2013,2011 - 2012, 2010 - 2011, 2009 - 2010, 2005 - 2006
Uzmanlik Alan Dersi, Postgraduate, 2013 - 2014

Turizm Isletmeciligi, Undergraduate, 2013 - 2014, 2012 - 2013, 2011 - 2012, 2009 - 2010, 2008 - 2009, 2007 - 2008,
2006 -2007,2005 - 2006

Pazarlama Aragtirmalari, Postgraduate, 2013 - 2014, 2012 - 2013, 2011 - 2012

Pazarlama, Undergraduate, 2013 - 2014, 2005 - 2006

Pazarlama Aragtirmalari, Undergraduate, 2012 - 2013, 2011 - 2012

Satj Degerlendirmesi, Undergraduate, 2012 - 2013, 2011 - 2012, 2009 - 2010, 2008 - 2009, 2007 - 2008, 2006 - 2007
Mezuniyet Tezi, Undergraduate, 2012 - 2013, 2011 - 2012, 2009 - 2010, 2007 - 2008, 2006 - 2007

Satis Artuirma Teknikleri, Undergraduate, 2011 - 2012, 2008 - 2009, 2007 - 2008, 2006 - 2007, 2005 - 2006
Uluslararasi Pazarlama, Undergraduate, 2008 - 2009

Okul Deneyimi I, Undergraduate, 2005 - 2006

Advising Theses

ORS H., Tiiketicilerin uluslararasi lider imaiji algisi ile lider imajy, iilke imaji ve menge iilke iiriinlerini satin alma niyeti
arasindaki iligkiler, Postgraduate, EAWAD (Student), 2020

ORS H., E-tiiketicilerin satin alma davranislar ile etik davranislar: arasindaki iliskinin demografik faktdrler ve internet
kullanim karakteristikleri ¢ercevesinde incelenmesi, Postgraduate, A.AATABEY(Student), 2019

ORS H., Uluslararasi turizm pazarlamasi baglaminda yavas sehirlerin turist tarafindan algilanan yavaslk diizeyi, cevre
duyarhiligi ve goniillii sade yasam iliskisi: Seferihisar 6rnegi, Postgraduate, A.CAGAY(Student), 2019

ORS H., Dezavantajli gruplara yénelik sosyal sorumluluk kampanya algilarinin tiiketici tutumu, satin alma niyeti ve kurum
imajina etkisi, Postgraduate, $.BASBUG(Student), 2018

ORS H., Odeme sistemlerinde kredi kartinin yeri ve iiniversite 6grencilerinin kredi kart1 kullanim davranislari iizerine bir
arastirma, Postgraduate, 0.FARUK(Student), 2010

ORS H., ilkégretim cagindaki 6grencilerin tiiketim davranislari ve tiiketicilik bilinci, Postgraduate, Z.AKYUZ(Student),
2009

ORS H., Yiiksekdgretim kurumlarindan meslek yiiksekokullarinda verilen bilgisayarh muhasebe dersi ile dershanelerde
verilen bilgisayarli muhasebe dersinin karsilastirilmasina yonelik bir aragstirma, Postgraduate, E.BAS(Student), 2007
ORS H., Franchising sisteminin egitim alaninda uygulanabilirligi, Postgraduate, NAGHLMAND (Student), 2007

ORS H., ARSLAN M,, Egitim ve bilgilendirme eksikliginin banka pazarlamasindaki olumsuz etkilerine bir 6rnek: dresdner
bank olayi, Postgraduate, H.ALP(Student), 2007

Published journal articles indexed by SCI, SSCI, and AHCI

I. An investigation on the relationship between slowness level of Cittaslow perceived by tourists,
voluntary simplicity lifestyle and environmental sensitivity: the case of Cittaslow Seferihisar
Ors H., Ermeg A, Catli 0., Cagay A.

Current Issues in Tourism, vol.25, no.8, pp.1242-1257, 2022 (SSCI)

Articles Published in Other Journals

. Understanding the challenges of multicultural team management
SOGANCILAR N., ORS H.

Journal of Business, Economics and Finance, vol.7, no.3, pp.259-268, 2018 (Peer-Reviewed Journal)



IL

IIL

Iv.

VI

VIL

VIIL

IX.

XL

An Empirical Study to Determine the E-Shopping Attitudes and Behaviors of Various Consumers
Groups- Farkh Tiketici Gruplarinin E-Ahgverise iliskin Tutum ve Davranislarini Ortaya Koymaya
Yonelik Ampirik bir Arastirma

ERMEC SERTOGLU A., ORS H., CATLI 0.

Pressacademia Journal of Management, Marketing and Logistics, vol.4, 2017 (Peer-Reviewed Journal)
Comparison of Young Consumers' Brand Equity Perceptions for Traditional and non-Traditional
Brands across Various Product Categories- Farkli Uriin Kategorileri i¢in Geng Tiiketicilerin
Geleneksel ve Geleneksel Olmayan Markalara iligkin Marka Degeri Algilamalarinin Karsilastirilmasi
CATLI 0., ERMEC SERTOGLU A, ORS H.

Pressacademia Journal of Management, Marketing and Logistics, vol.4, no.4, pp.479-492, 2017 (Peer-Reviewed
Journal)

Examining the Probable Three Thesis of The Globalization Effect on Culture by means of The
Consumer's Ethnocentric Tendency Level/ Tiketicinin Etnosentrik Egilim Dizeyi Araciligiyla
Kiresellesmenin Kiltire Etkisine iliskin Olas1 U¢ Tezin Sinanmasi

ORS H., CATLI 0., ERMEC SERTOGLU A.

Pressacademia Research Journal of Business Management, vol.4, no.3, 2017 (Peer-Reviewed Journal)

Early Practices of The Concept of Voluntary Simple Living in History Voluntary Simple Living
Through Akhism System in Seljukian Ottoman Period

ORS H.

Journal of Management, Marketing and Logistics (JMML), vol.3, no.3, pp.272-283, 2016 (Peer-Reviewed Journal)
A Research Aimed To Determine The Values Containing Tacit Knowledge In Antakya s Cultural
Market

ORS H., SURMELI P.

Journal of Management, Marketing and Logistics (JMML),, vol.3, no.2, pp.87-96, 2016 (Peer-Reviewed Journal)
Effect of Consumer Ethnocentrism on Perceived Service Quality and Examination of This Context By
Cultural Relativity and Demographic Factors An Empirical Study

ORS H., YILMAZ V., DOGAN M.

Journal of Management, Marketing and Logistics (JMML),, vol.3, no.1, pp.14-27, 2016 (Peer-Reviewed Journal)
Postmodern Tiiketicinin Dogmasina Temel Olan Kiiltiirler Bir inceleme

ORS H.

Journals of Qafqaz University, Economics and Administration, 2015, Vol.3, No.1, 12-21,, vol.3, no.1, pp.12-21, 2015
(Peer-Reviewed Journal)

A Structural Equation Model For The Description and Comparison of Complaint Behaviours After
Purchasing of Electronic Food and Textile Products 2015 Vol 4 No 2 268 288 DOI 10 17261
Pressacademia 2015211619

ORS H.

Journal of Business, Economics and Finance, (JBEF), 2015 (Peer-Reviewed Journal)

Internal Marketing Approach in Quality Improvement of Education A Model Suggestion for The
Turkish Educational System 2015 Vol 2 No 2 110 131 DOI 10 17261 Pressacademia 2015211610
ORS H.

Journal of Management, Marketing and Logistics (JMML),, 2015 (Peer-Reviewed Journal)

Rekabette Kaynak Temelli Yaklagim ile Strateji Gelistirme

REYHANOGLU M,, ORS H.

Pazarlama ve fletisim Kiiltiirii, vol.4, pp.34-43, 2005 (Non Peer-Reviewed Journal)

Books & Book Chapters

L

Satin Almada imajin Etkisi:Lider mi?Ulke mi?
Ors H. (Editor)
Gazi Kitabevi, Ankara, 2021



I. YAPAY ZEKANIN ULUSLARARASI TICARETTEKI ROLU VE KULLANIM ALANLARI
Sahin O. F., ORS H.
in: IKTISADI VE IDARI BILIMLERDE ARASTIRMA VE DEGERLENDIRMELER - II, Dog. Dr. Mustafa Mete, Dr. Ogr.
Uyesi Aytag Topbas, Editor, Gece Kitaphgi, Ankara, pp.101-118, 2021
III. LOJISTIKTE YENI YAKLASIMLAR
Acar E., ORS H.
in: IKTISADI VE iDARI BILIMLERDE ARASTIRMA VE DEGERLENDIRMELER - II, Dog. Dr. Mustafa Mete, Dr. Ogr.
Uyesi Aytag Topbas, Editor, Gece Kitapligi, Ankara, pp.133-160, 2021
IV. Elektronik Tiiketicinin Satin Alma Davranisi: Hedonik mi Faydaci M1?
ATABEY A., ORS H.
Akademisyen Kitabevi, Ankara, 2020
V. DEGER EGITiMI AGISINDAN AHILIK iLKE VE UYGULAMALARI
SAHIN A, BAYRAKTAR F., ORS H., YUCEKAYA H., BAYRAKTAR L., KURTOGLU 0., ADIBELLI R, CEYLAN K.
in: Postmodern Cagda AHILIK, Hiisniye Ors, Editor, Nobel, Ankara, pp.111-127, 2016

Refereed Congress / Symposium Publications in Proceedings

I. Tiiketicilerin internetten Satin Alma Karakteristiklerinin incelenmesi
ORS H., ATABEY A.
III. Uluslararasi Avrasya Multidisipliner Calismalar Kongresi, Gaziantep, Turkey, 4 - 07 April 2019
II. Yavas Sehir Seferihisar’in Yerli Turistler Tarafindan Algilanan Yavashk Diizeyi
ORS H,, Cagay A.
III. Uluslararasi Avrasya Multidisipliner Calismalar Kongresi, Gaziantep, Turkey, 4 - 07 April 2019
III. Consumers’ Perceptions of International Leaders’ Image: Empirical Research
ORS H., Abuzaid E.
III. Uluslararasi Avrasya Multidisipliner Calismalar Kongresi, Gaziantep, Turkey, 4 - 07 April 2019
IV. YAVAS SEHIR SEFERIHiSAR’xxIN YERLI TURISTLER TARAFINDAN ALGILANANYAVASLIK DUZEYi
ORS H., GAGAY A.
III. Uluslararas1 AVRASYA Multidisipliner Calismalar Kongresi, Gaziantep, Turkey, 4 - 07 April 2019, pp.1-12
V. Serbest Bolgelerin Tiirkiyenin ihracatindaki Onemi: Amag-Performans Analizi Gergevesinde On
Arastirma
ORS H, SARIHAN A.Y.
Global Isletme Arastirmalar1 Kongresi 2018, istanbul, Turkey, 24 - 25 May 2018, vol.1, pp.321-325
VI. Tackling the challenges in multicultural teams: challenges confronted by managers and the solutions
they deliver
ORS H., SOGANCILAR N.
4th Global Business Research Congress, Istanbul, Turkey, 24 - 25 May 2018, vol.7, pp.204-208
VII. Determination of the determinants of competitiveness for HVAC-R sector
ORS H,, YUMUS F.
4TH GLOBAL BUSINESS RESEARCH CONGRESS, 24 - 25 May 2018, vol.7
VII. YASAM BOYUOGRENME KAPSAMINDA BIREYLERIN KURUMSAL SOSYAL
SORUMLULUKUYGULAMALARINA YONELIK ALGILARI”
ORS H., BASBUG §.
3. Kibris Uluslararasi EgitimArastirmalar1 Kongresi (CICER’17), 7 - 10 December 2017
IX. Consumers’ Brand Equity Perceptions of Traditional and non-Traditional Brands- Tiuketicilerin
Geleneksel ve Geleneksel Olmayan Markalara Iliskin Marka Degeri Algilar:
CATLI 0., ERMEG SERTOGLU A., ORS H.
Global Business Research Cogress, istanbul, Turkey, 24 - 25 May 2017, pp.590-598
X. The Investigation of the Demographic Factors of the Etnocentric Tendency Levels of Turkish

Consumers in the Context of the Cultural Effects of Globalization- Kiiresellesmenin Kiltirel Etkisi



Baglaminda Tirk Tuketicilerin Etnosentrik Egilim Dizeylerinin Demografik Faktorler Itibariyle
Incelenmesi
ORS H., GATLI 0., ERMEC SERTOGLU A.
Global Business Research Congress, 24 - 25 May 2017
XI. An Empirical Study to Determine the E-Shopping Behaviors of Consumers- Tiketicilerin E-Aligverise

Iligkin Davraniglarini Ortaya Koymaya Yonelik Ampirik Bir Arastirma
ERMEG SERTOGLU A., ORS H., GATLI 0.
Global Business Research Congress, 24 - 25 May 2017

XII. Kiiresellesen Diinyada Siirdiiriilebilir Degerler ve Bu Degerlerin Egitim Sistemine Uyarlanmasi
Egitimde Siirdiiriilebilir Degerler Modeli
ORS H.
VIIL International Congress of Educational Research, Canakkale, Turkey, 5 - 08 May 2016, pp.98-106

XI.  Siirdiriilebilir Gelisme Toplam Kalite Yonetimi ve Yasam Boyu Egitimde ilk Uygulamalar On Yiizy1l
Oncesinden Gelen Ahilik Ogretisi
ORS H.
13. Uluslararasi Tiirk Diinyasi Sosyal Bilimler Kongresi, 28-30 Ekim 2015, Bakii., 28 - 30 October 2015

XIV. Egitimde Performans Yiikseltme Kapsaminda Kalite Boyutlar: ve Belirleyicileri Bir inceleme 4 7
Aralik 2015 Girne
ORS H.
2nd Cyprus International Cogress of Education Research, Girne, Cyprus (Kktc), 4 - 07 December 2015

Metrics

Publication: 34
Citation (Scopus): 1
H-Index (Scopus): 1
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