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Education Information

Doctorate, Gazi University, Sosyal Bilimler Enstitiisii, isletme (Dr), Turkey 2009 - 2016
Postgraduate, Gazi University, Sosyal Bilimler Enstitiisii, Uretim Yonetimi Ve Pazarlama (Y1) (Tezli), Turkey 2006 - 2009
Undergraduate, Gazi University, Ticaret Ve Turizm Egitim Fakiiltesi, Biiro Yonetimi Egitimi Boliimii, Turkey 2002 - 2006

Dissertations

Doctorate, Uluslararasi pazarlama faaliyetlerinde kiiltiiriin iiriin stratejilerine etkisi, Gazi University, Sosyal Bilimler
Enstitiisii, isletme (Dr), 2016

Postgraduate, Marka degeri olusturan unsurlarin miisteri odakh 6l¢iilmesi: Ankara ili uygulamasi, Gazi University, Sosyal
Bilimler Enstitiisii, Uretim Yénetimi Ve Pazarlama (Y1) (Tezli), 2009

Academic Titles / Tasks

Research Assistant, Gazi University, Ticaret Ve Turizm Egitim Fakiiltesi, isletme Egitimi B6liimii, 2009 - 2013

Academic and Administrative Experience

Ankara Haci Bayram Veli University, 2022 - Continues
Gazi University, 2014 - Continues

Courses

BUTUNLESIK PAZARLAMA iLETISIMI, Undergraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018
ULUSLARARASI MARKA YONETIMI, Postgraduate, 2021 - 2022

ULUSLARARASI PAZARLAMA, Undergraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018

E TICARET, Undergraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018

ULUSLARARASI SATIS YONETIMI, Undergraduate, 2021 - 2022, 2020 - 2021

KALITE YONETIM SISTEMLERI, Undergraduate, 2021 - 2022, 2020 - 2021

SATI$ YONETIMI, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019

ENDUSTRIYEL PAZARLAMA, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018

ULUSLARARASI ISLETMECILIK, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018

KALITE YONETIM SiSITEMLERI, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018



Published journal articles indexed by SCI, SSCI, and AHCI

L

An investigation on the relationship between slowness level of Cittaslow perceived by tourists,
voluntary simplicity lifestyle and environmental sensitivity: the case of Cittaslow Seferihisar
Ors H., Ermeg A, Catli 0., Cagay A.

Current Issues in Tourism, vol.25, no.8, pp.1242-1257, 2022 (SSCI)

Articles Published in Other Journals

L

IL

1L

V.

VL

VIL

VIIL

IX.

TUKETiCILERIN MARKA DEGERI ALGILAMALARI iLE MARKA ASKI iLiSKiSi VE BUNLARIN SOSYAL
MEDYA DAVRANISLARINA ETKisi

CATLI 0., YALGIN A.

Avrasya Uluslararasi Arastirmalar Dergisi, vol.11, no.36, pp.172-195, 2023 (Peer-Reviewed Journal)
Astrolojik Gostergelere Gore Online Satin Alma Davranislari ve Tiiketici Tarzlari(Online Purchase
Behaviors and Consumer Styles According to Astrological Indicators)

CATLI 0.

isletme Arastirmalar1 Dergisi, vol.13, no.3, pp.2696-2714, 2021 (Peer-Reviewed Journal)

A Research On The Determination Of The Elements That Affecting The Purchase Intention In Online
Shopping According To Astrological Indicators

CATLI 0.

QUEST Journal of Research in Business and Management, vol.9, no.7, pp.60-70, 2021 (Peer-Reviewed Journal)
Tiirk Tiiketicilerin Tiiketici Diigmanhig1 Sebebiyle ABD Menseili Uriinleri Satin Alma Niyetini Ortaya
Koymaya Yonelik Bir Arastirma

CATLI 0.

Ugiincii Sektdr Sosyal Ekonomi, vol.56, no.2, pp.806-824, 2021 (Peer-Reviewed Journal)

Online Aligveriste Hedonik Satin Alma Nedenlerini Belirlemeye Yonelik Bir Aragtirma

CATLI 0.

Ugiincii Sektdér Sosyal Ekonomi, vol.55, no.3, pp.1615-1630, 2020 (Peer-Reviewed Journal)

Comparison of Young Consumers' Brand Equity Perceptions for Traditional and non-Traditional
Brands across Various Product Categories- Farkli Uriin Kategorileri i¢in Geng Tiiketicilerin
Geleneksel ve Geleneksel Olmayan Markalara iliskin Marka Degeri Algilamalarinin Karsilasgtirilmasi
CATLI O, ERMEC SERTOGLU A, ORS H.

Pressacademia Journal of Management, Marketing and Logistics, vol.4, no.4, pp.479-492, 2017 (Peer-Reviewed
Journal)

An Empirical Study to Determine the E-Shopping Attitudes and Behaviors of Various Consumers
Groups- Farkh Tiketici Gruplarinin E-Ahgverise iliskin Tutum ve Davranislarini Ortaya Koymaya
Yonelik Ampirik bir Arastirma

ERMEC SERTOGLU A., ORS H., CATLI 0.

Pressacademia Journal of Management, Marketing and Logistics, vol.4, 2017 (Peer-Reviewed Journal)
Uluslararasi Ticaret Bélimii Ogrencilerinin Yabanci Marka isimlerinin Ulke Menseilerine iliskin
Farkindaliklarinin Belirlenmesine Yonelik Bir Arastirma

CATLI 0., ERMEC SERTOGLU A., ACIKEL Z.

Gazi Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, pp.109-131, 2017 (Peer-Reviewed Journal)
Examining the Probable Three Thesis of The Globalization Effect on Culture by means of The
Consumer's Ethnocentric Tendency Level/ Tiketicinin Etnosentrik Egilim Dizeyi Araciliiyla
Kiresellesmenin Kiltire Etkisine iliskin Olas1 U¢ Tezin Sinanmasi

ORS H., CATLI 0., ERMEC SERTOGLU A.

Pressacademia Research Journal of Business Management, vol.4, no.3, 2017 (Peer-Reviewed Journal)

Geng Tiiketicilerin Yabanci ve Tiirk Uriinlerine Iliskin Tutum ve Tiiketici Etnosentrizm Diizeylerini
Belirlemeye Y6nelik Bir Arastirma



ERMEG SERTOGLU A., CATLI 0.
Gazi Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, pp.1-23, 2017 (Peer-Reviewed Journal)
XI. Examining the Effect of Endorsers Credibility on the Customers Buying Intentions An Empirical
Study in Turkey
ERMEG SERTOGLU A., CATLI 0., KORKMAZ S.
INTERNATIONAL REVIEW OF MANAGEMENT AND MARKETING, vol.4, no.1, pp.66-78, 2014 (Peer-Reviewed
Journal)
XII. Examining the Effect of Endorser Credibility on the Consumers Buying Intentions An Empirical Study
in Turkey
ERMEG SERTOGLU A.,, CATLI 0., KORKMAZ S.
International Review of Management and Marketing,, vol.4, no.1, pp.66-77, 2014 (Peer-Reviewed Journal)
XIII. Dogrudan Pazarlamada Satin Alma Zamanlamasi Modelleri
CATLI 0., CATLI A.
Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.5, no.2, pp.105-130, 2013 (Peer-Reviewed Journal)
XIV. Politik Pazarlamada Tutundurma Faaliyetlerinin Gazi Universitesi Ogrencileri Tarafindan Algilanis1
CATLI A, CATLI 0.
isletme Arastirmalar1 Dergisi, vol.5, no.2, pp.207-226, 2013 (Peer-Reviewed Journal)
XV. Marka Degeri ve Marka Genisletme
CATLI 0.
Ugiincii Sektér Kooperatifcilik, vol.48, no.1, pp.21-37, 2013 (Peer-Reviewed Journal)
XVI. GELENEKSEL PAZARLAMA KARMASI ELEMANLARINDAN SANAL PAZARLAMA KARMASI
ELEMANLARINA GECISTE KARSILASILAN FARKLI MODELLERIN DEGERLENDIRILMESI
CATLI 0., CATLI A.
Ugiincii Sektér Kooperatifcilik, vol.47, no.2, pp.83-97, 2012 (Peer-Reviewed Journal)

Books & Book Chapters

I. PAZARLAMADA KONUMLANDIRMA VE ALGILAMA HARITALARI UYGULAMALARI

CATLI 0.
in: FARKLI BAKIS ACILARI ILE PAZARLAMA, Dr. Ogretim Uyesi Yal¢in Aybiike, Editor, IKSAD, Ankara, pp.71-88,
2023

II. Saglhik Kurumlarinda Markalagsma ve Marka Yoénetimi
CATLI 0.
in: Saglik Yonetiminde Déniisiim ve Giincel Yaklasimlar, KORKMAZ SEZER, ATILLA E. ASUMAN, MANSUR FATMA,
Editor, Nobel Yaymevi, Ankara, pp.55-86, 2022

IIl. Tiiketicilerin Satis Promosyonlarindan Algiladiklar: Faydalarin Agizdan Agiza iletisime Etkisi
CATLI 0.
in: Sosyal Bilimler Alanindaki Gelismeler 2, 0ZTAY OGUZ HAN , SARIBAS SERAP, Editor, DUVAR YAYINLAR]I,
Ankara, pp.493-514, 2022

IV. Imaj ve Ulke imaji Kavram
CATLI 0.
in: Satin Almada Imajmn Etkisi: Lider Mi, Ulke mi?, ORS HUSNIYE, Editor, GAZI, Ankara, pp.37-54, 2021

V. Tiiketicilerin Covid 19 Oncesi ve Covid 19 Sonrasi Online Aligveris Davraniglarinin
Karsilastirilmasina Yonelik Bir Arastirma
CATLI 0.
in: Sosyal Bilimlerde Covid-19 Salgin1 Dénemler ve Degisim Dinamikleri - 2, 0ZGE ERDURAN TEKIN, Editor,
ASTANA YAYINLARI, Ankara, pp.84-100, 2021

VI. Siyasal Lider ve itibar Kavrami
CATLI 0.
in: Satin Almada imajin Etkisi: Lider Mi, Ulke mi?, ORS HUSNIYE, Editor, GAZI, Ankara, pp.21-35, 2021



VIL

VIIL

IX.

Marka Degeri ve Olgiimii

CATLI 0.

in: Marka Yonetimi, KORKMAZ SEZER, Editor, ATA-AOF, Erzurum, pp.214-239, 2020

The Effect Of Culture on Concrete Product Components at International Marketing Activities

CATLI 0.

in: Theory and Research in Social, Human and Administrative Sciences II (Cilt 2), SERDAR OZTURK, ETEM CALIK,
Editor, GECE, Ankara, pp.241-266, 2020

Pazarlama Karmasi Unsurlarina Gére Tiiketicilerin Online Alisveris Yapma Nedenlerinin
Belirlenmesine Yonelik Bir Arastirma

CATLI 0.

in: Iktisadi ve Idari Bilimlerde Teori ve Arastirmalar II (Cilt 3), MUSTAFA METE, Editor, GECE, Ankara, pp.433-446,
2020

Refereed Congress / Symposium Publications in Proceedings

L

IL

IIL

Iv.

VL

VIL

VIIL

E-TICARET iSLETMELERININ SOSYAL MEDYA MECRALARINDAKI ETKINLiGiNi BELIRLEMEYE
YONELIK BiR ARASTIRMA

CATLI 0.

6. ULUSLARARASI MARMARA BILIMSEL ARASTIRMALAR VE INOVASYON KONGRESI, Ankara, Turkey, 7 - 08
October 2023, pp.106-109

EVALUATION OF MARKETPLACE WEBSITES USING CONTENT ANALYSIS METHOD

CATLI 0.

4th International Azerbaijan Congress on Humanities and Social Sciences, Baku, Azerbaijan, 15 - 18 September
2023, pp.469-470

Tiiketicilerin Covid 19 Oncesi ve Covid 19 Sonrasi Online Aligveris Davranislarinin
Karsilastirilmasina Yonelik Bir Arastirma

CATLI 0.

COVID-19 and Current Issues Congress, Ankara, Turkey, 19 - 20 June 2021, pp.270-280

E-Alisveris Yapan Tiiketicilerin Aligveris Motivasyonlarina Gore Bélimlendirilmesi: Kiimeleme
Analizi

ERMEC A, GATLI 0.

23. Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018, pp.863-870

Online Alisveris Yapan Tiiketicilerin Hedonik Satin Alma Nedenleri ile Kisilik Ozellikleri Arasindaki
iliskiyi Ortaya Koymaya Yénelik Bir Arastirma

CATLI 0.

ASEAD III Uluslararasi Sosyal Bilimler Sempozyumu, Antalya, Turkey, 05 May 2018, pp.61

Consumers’ Brand Equity Perceptions of Traditional and non-Traditional Brands- Tuketicilerin
Geleneksel ve Geleneksel Olmayan Markalara Iliskin Marka Degeri Algilar:

CATLI 0., ERMEG SERTOGLU A., ORS H.

Global Business Research Cogress, istanbul, Turkey, 24 - 25 May 2017, pp.590-598

An Empirical Study to Determine the E-Shopping Behaviors of Consumers- Tiketicilerin E-Aligverise
Iliskin Davranislarini Ortaya Koymaya Yonelik Ampirik Bir Arastirma

ERMEC SERTOGLU A., ORS H., CATLI 0.

Global Business Research Congress, 24 - 25 May 2017

The Investigation of the Demographic Factors of the Etnocentric Tendency Levels of Turkish
Consumers in the Context of the Cultural Effects of Globalization- Kiiresellesmenin Kiltirel Etkisi
Baglaminda Ttk Tuketicilerin Etnosentrik Egilim Dizeylerinin Demografik Faktorler Itibariyle
Incelenmesi

ORS H., CATLI 0., ERMEC SERTOGLU A.

Global Business Research Congress, 24 - 25 May 2017



IX. Geng Tiiketicilerin Yabanci ve Tirk Uriinlerine iliskin Tutum ve Tiiketici Etnosentrizm Diizeylerini
Belirlemeye Yonelik Bir Aragtirma
ERMEG SERTOGLU A., CATLI 0.
Gazi Akademi Geng Sosyal Bilimciler Sempozyumu, Ankara, Turkey, 9 - 10 March 2017, pp.18-19

X. Uluslararasi Ticaret Béliimii Ogrencilerinin Yabanci Marka isimlerinin Ulke Menseilerineiliskin
Farkindaliklarinin Belirlenmesine Yonelik Bir Aragtirma
CATLI 0., ERMEG SERTOGLU A., AGIKEL Z.
Gazi Akademi Geng Sosyal Bilimciler Sempozyumu, Ankara, Turkey, 9 - 10 March 2017, pp.17-18

Metrics

Publication: 36
Citation (Scopus): 1
H-Index (WoS): 2
H-Index (Scopus): 1
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